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3.5 To support the European textile SMEs in emerging markets, EURATEX 
suggest an economic diplomacy campaign, promoting European quality  
and design. This can be implemented in cooperation with international  
trade fairs and EU Delegations in third countries.

 

Going forward: governance and implementation
To successfully implement the above strategy, EURATEX calls on the European Union 
to pay attention to the following: 

When developing this strategy, policy coherence should be ensured. While the EU 
Green Deal provides an important basis, this textiles strategy needs to be aligned 
with other relevant EU policies, including the EU Industrial strategy, the new EU 
Trade strategy, the EU Pact for Skills, the Sustainable Chemicals strategy, the 
Sustainable Product Initiative, etc. The strategy should lead to harmonised European 
actions and remove contradictions between EU policies. 

The textiles sector is a very “wide” industry; it covers complex and global value 
chains involving multiple production steps, resulting in a variety of products, some of 
which are strategic to the European economy. To be meaningful, the strategy should 
consider the entire value chain of the industry, as it is closely interconnected, as well 
as its direct links with other sectors (agriculture, chemicals, plastics, etc).

Many of the technologies for making that transition already exist but investments 
are needed to bring the circularity to industrial scale in the European textile sector. 
Capital base within the industry is limited and most companies are small or medium 
sized. It is important therefore to focus funding and investments to support and scale 
innovations, e.g., advanced bio-based and recycled materials, technologies, green 
production technologies and advanced multifunctional products. 

To avoid frustration about lack of implementation or follow up, the strategy should 
also suggest an appropriate governance set up; a (virtual) structure which gathers 
legitimate representatives of the industry, policy makers and other key stakeholders. 
EURATEX proposes to create a “textile alliance” that will assess policy impact in 
textiles and avoid contradicting actions resulting from different policy areas. 



About EURATEX

As the voice of the European textile and clothing industry, EURATEX works 
to achieve a favourable environment within the European Union for design, 
development, manufacture and marketing of textile and clothing products.

The EU-27 textile and clothing industry, with around 160,000 companies 
employing 1.5 million workers, is an essential pillar of the local economy 

across many EU regions. With over € 62 billion of exports, the industry is a 
global player successfully commercializing high added value products on 

growing markets around the world.

Working together with EU institutions and other European and international 
stakeholders, EURATEX focuses on clear priorities: an ambitious industrial 
policy, effective research, innovation and skills development, free and fair 

trade, and sustainable supply chains.
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